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Show of hands!



A whistle-stop tour of….

• What? and Why??

• What can be achieved using digital 

channels in outreach and engagement

• Some hindrances 

• Social media examples and their pros 

and cons 

• Using digital outreach and engagement 

for research

• How to get your own digital outreach and 

engagement project going 



What is digital outreach and 
engagement?

Anything that uses a digital platform to 
reach out and engage with audiences

• Blogs and websites

• Social media 

• Smart phone apps

• Podcasts

• YouTube

• Video games 

• VR



What can we achieve from digital 
outreach and engagement?

• Embedding science into everyday culture

• Highlighting the value of science

• Bringing science to those who have infrequent chances 
to interact with the field

• Tackling stereotypes and misconceptions about 
scientists or science 

• Increasing accessibility to science 



Why use digital platforms for outreach 
and engagement?

• Lots of different platforms and 
medias to play with 

• Far reaching – not limited by 
distance (or time!)

• Can be created and accessed 
anywhere

• Can be accessed by 
audiences on their own terms 

• Easy to measure impact 



Digital platforms can enhance in-person outreach 
and engagement 

• Help advertise events or activities 

• Provide additional material and add depth

• Increase accessibility via live streaming 
(shouldn’t be the only way accessibility is 
increased however!)

• Generate online discussion, sometimes in 
real-time

• Establish a community 

• Can be used to distribute content post-
event



Disadvantages?

• Not necessarily accessible for those 

without smartphones, internet etc

• May not be suited for certain audiences

• Can be costly or time consuming to 

develop

• May require specific skills to develop

• Reliant on technology to create and 

deliver

• Audiences may be self selecting 

• Material can become inaccessible due 

to updates etc



Social media





Instagram

• Recently hit one billion users

• 72% of teens use the app everyday

• 38% of users check Instagram multiple 

times a day

• 25% of smartphone owners use 

Instagram

• 4.2 billion posts liked per day

• 95 million posts shared per day

• Users spend on average 53 minutes a 

day on the Android Instagram app

Source: https://blog.hootsuite.com/instagram-statistics/









Taking a trip to gram town?
Pros:

- Wide reaching, fast growing 

- New audiences 

- Hashtag use/ explore function can bring content to 

potential new audiences

- Image and video based 

Cons:

- Sourcing material can be time consuming

- Mobile based

- Metrics are limited 

- Daily turnover of posts 

- Building an audience is comparatively difficult



Reddit

• 330 million users (just overtaken Twitter)

• Fast growing: 30% in less than 6 months

• 853,000 subreddits

• 14 billion page views a month

• 2.8 million comments left daily

• More time spent on this platform each 
day on average than any other platform

https://thenextweb.com/contributors/2018/04/19/reddit-now-active-users-twitter-engaging-porn/







How to set up your own Reddit AMA

• Do some research first, and see what topics people 
have already covered recently

• Choose a subreddit

• Think about what questions you want to answer 

• Draft an initial post, and specify what time you will be 
online posting answers 

• Post a day or two before you plan to do your AMA so 
people can start posting questions

• Be genuine and personable 



Twitter

• 326 million monthly active users, 100 

million use it once a day

• 500 million tweets sent a day

• 80% users are mobile based

• 17% of users are 18-24 years old, 22% 

are 25-34 years old, 36% are 35-54 

years old

• 56% of users earn $50,000+ PA

• 74% users use the network to get news

Source: https://www.omnicoreagency.com/twitter-statistics/





To tweet or not to tweet?

Pros:

- Relatively quick and easy to share content

- Hashtags can extend your content to new audiences

- Able to engage with audiences

- Lots of built in metrics 

Cons:

- Can lose nuance if not careful 

- Is very fast paced

- Very public

- Bit of an echo chamber



YouTube

• 1.9 billion logged-in users visit each month

• More than 70% of views come from mobile devices: 18-34 
year olds are watching YouTube on mobile alone

• 62% of users are male

• One billion hours watched daily

• Average viewing session: 40 minutes, up 50% year on year

• 300 hours of videos are uploaded per minute

• 20% of users will leave a video if it hasn’t hooked them in 
the first 10 seconds

Source: https://www.youtube.com/intl/en-GB/yt/about/press/





Is YouTube for me?

Pros:

- So much scope for content

- Media produced can be a rich and 
engaging

- Content can be far reaching, as the 
audience is there

- Content can be used for other platforms 

- Lots of built in evaluation metrics

Cons:

- Making videos can be hard and time 
consuming

- High cost

- Requires a lot of cross promotion



Citizen science

• These are projects that look to get as many 
people as possible collecting data

• Digital platforms are ideal for such projects 

• Help collect data from a wide audience 
over a wide geographical range

• Can be multi-faceted, with different digital 
elements that can collect data and then 
educate or inform 













Games and virtual reality

• Some are more obvious 
with their science content 
than others

• Time consuming and 
expensive to develop

• Not always accessible 
due to console/ other 
tech costs

• Can be highly effective





Things to consider when starting your 
own digital engagement project

Successful channels fulfil a unique audience/platform/ 
content combination:

• Who is your target audience 

• How do you want to engage them?

• What platforms are they currently using?

• What media is suited for that platform?

• Does that media suit how you wish to engage with them



Your audience

Media they 
engage with

Media that 
suits your 
message

Media 
supported by 
the platform

Audience of 
the platform



Things to consider before starting a 
new social media channel

• Is your audience/platform combination 
unique?

• Existing social media policies

• Security

• How you are going to build your 
audience

• Branding 

• Tone, language, style etc

• Time needed to curate and post content



Building an audience 

• Use overlapping channels and audiences 
to cross promote

• Use innate platform elements to reach 
new people already on the platform like 
hashtags

• Include in literature or other personal/ 
organisational branding

• Interact with other accounts and other 
users 

• Engage with your established audience 

• Balance quality with quantity 



Risks to consider…

• Security of the account 

• Security of the person running 
the account (emotional and 
personal)

• Copyright issues 

• Defamation issues

• Reputational issues

• Running out of steam: have an 
exit strategy



Minimising the risks

• Consult your organisation’s 
communication team

• Find a social media policy, or 
devise your own 

• Do not share logins and 
passwords

• Use different passwords, or 
even separate devices

• Don’t use copyrighted material

• Don’t share content you don’t 
know to be true

• If in doubt, do not post



Evaluation!

• Lots of platforms have metrics 

available for free

• Match the metrics up to what you 

want to achieve 

• Set realistic goals

• Be flexible 

• Remember that some outputs can’t 

be measured



Final thoughts

• Do some research first

• Be creative 

• Who is your audience and what 

platforms are they using?

• Keep up to date with 

developments and keep exploring

• Trial and error is your friend; don’t 

be afraid to make mistakes! 



Any questions?


